COMPILED FOR INTERNATIONAL SALES AND MARKETING MANAGEMENT

JENS JORGEN NIELSEN
ALBERT GARLAND ELAM
ASSOCIATE PROFESSOR

FINANCIAL MANAGEMENT

\ '\ o GO
| ‘o;% [ g %'”ﬂ”’ﬁ%mg! a1 L.
oA e d aErsk S0 »

TR o R e T e

SALES REVENUE
- COST OF GOODS

= GROSS PROFIT
- FIXED COST

_ PROFIT (EBIT)



https://www.pearson.de/9781800060586

Financial
Management


https://www.pearson.de/9781800060586

Custom eBook for IBA Kolding The title of the
eBook is Financial Management

Table of Contents

Front Cover

Half Title page

Title page

Copyright page

Contents

Module 1

Chapter 1: The Manager and Management Accounting

Chapter 2: An Introduction to Cost Terms and Purposes

Chapter 3: CostVolumeProfit Analysis

Chapter 4: Strategy, Balanced Scorecard, and Strategic Profitability
Analysis

Chapter 5: Pricing Decisions and Cost Management

Module 2

Chapter 6: Activity-Based Costing and Activity-Based Management

Chapter 7: Determining How Costs Behave

Chapter 8: Decision Making and Relevant Information

Chapter 9: Cost Allocation, Customer-Profitability Analysis, and
Sales-Variance Analysis

Module 3

Chapter 10: Introduction: What Is International Business?

Chapter 11: Globalization of Markets and the Internationalization of the
Firm

Module 4

Chapter 12: Budgeting

Chapter 13: Contribution Analysis

Chapter 14: Decision Making

@ Pearson


https://www.pearson.de/9781800060586

Back Cover

Table of Contents



https://www.pearson.de/9781800060586

