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Praise for previous editions of  

How to Lead

‘I love this book. First it will inspire you and then you will believe you 

can be a better leader. A book for life.’

JO YOULE, CEO OF MISSING PEOPLE

‘This book provides in-depth analysis and support with real examples. 

A must read for all leaders: private, public and third sector.’

PROFESSOR SONIA BLANDFORD, FOUNDER  

AND CEO OF ACHIEVEMENT FOR ALL

‘How to Lead is a tour de force, ambitious but resolutely practical, 

covering all the key leadership bases through entertaining but acces-

sible pointers and tips. It will be an essential guide to helping current 

and aspiring leaders take their organisations and teams to where they 

simply would have not have gone on their own – the very essence of 

leadership.’

SHARATH JEEVAN, FOUNDING CEO OF STIR EDUCATION

‘A rare gem of a book. Highly recommended.’

JOHN HEMPSEY, CEO, HEMPSEY PARTNERS

‘Wonderfully clear, engaging, detailed and practical.’

PROFESSOR NIGEL NICHOLSON, LONDON BUSINESS SCHOOL
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