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Table of Contents

Punctuation

Period

Question Mark

Exclamation Point

Semicolon

Colon

Comma

Apostrophe

Quotation Marks

Ellipses

Brackets

Italics

Parentheses

Dashes

Mechanics

Abbreviation

Hyphenation

Capitalization

Numbers and Numerals

Spelling

Usage

Transitions

Use Transitional Expressions

Repeat Key Words and Phrases

Use Forecasting Statements

Lists

Embedded Lists

Vertical Lists

Works Cited

Index
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