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‘All of our managers were given copies of The Little Book of Big
Management Theories. It has become our workplace bible. We have
over 100 full-time and volunteer coaches, mentors and support workers
working for YSS who we will recommend this book to.’

Lorraine Preece - Chief Executive, YSS Training

‘Like Bob’s first book, this should be essential reading for all busy
managers who want to get the best out of their workforce.’
Alan Shaw - Managing Director, Regent Engineering

‘| have a bookshelf of management and coaching books. Bob'’s first book
has pride of place. | look forward to the next one.’
Jo Morgan - Managing Director, Charlie’s Training Academy

‘Just a joy to read: Funny in parts, sad in others but always thought-
provoking.’
Manny Sandhu - Director, Ubique

‘We will use this book for all of our coaching sessions.’
John Curtis - CEO, Peer Support Programme

‘It has been a pleasure to work with Bob. His work in coaching the village
management team in the Gambia has been wonderful. | have recom-
mended his book to colleagues at Banjul University as essential reading.’
Ibrahim Jallow — Chair, The Wonder Years Centre of Excellence
(Gambia)

‘Bob has been inspirational in helping us to provide a quality coaching and
peer support service to ex-servicemen. | can’t wait for his book to come out.’
Len Hardy - Director, The Veterans Contact Point

‘I would strongly recommend that anybody completing either a CMI or ILM
Level 5 Diploma in Leadership and Management should have this book.’
Chris Hooper - Training and Development Director, Eurosource
Solutions
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