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Praise for The Innovation Book

‘Innovation is often seen as something others do. But, as
Mckeown argues, it’s something we can all do. He describes a very
human, holistic approach to collective creativity complementary
to Jugaad, the art of overcoming harsh conditions through frugal
and flexible innovation.’

Jaideep Prabhu, Jawaharlal Nehru Professor of Indian Business
and Enterprise at Judge Business School and co-author of
Jugaad Innovation

‘Written with real elegance, it oozes a presence of solid experience.
I tend to require visuals but his words intrigue and enchant. It’s
very deep, extremely well thought out and offers a lovely pulse
between framing challenges, offering insight, and suggestions to
“go try this.” I love that.’

Marc McLaughlin, Partner, Business Models Inc.

‘Mckeown gives powerful ways of tapping your deepest wells of
creativity for truly spectacular results. A remarkably accessible
read, it will transform how you think, work, speak, problem-
solve, and perform!’

Marshall Goldsmith, author of New York Times and global
bestseller, What Got You Here Won’t Get You There

‘If  weren’t so damn busy following the principles in Max’s book,
I would be reading it. He’s an amazing presenter and communi-
cator and has a fantastic perspective that he shares unlike anyone
else I've ever met. The next best thing to seeing him live is to get
inside this book.’

Clark Scheffy, Managing Director, IDEO, Global Design
Consultancy
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