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judo throw that’s taking down some companies and 

In this refreshingly clear book, Neumeier shows you 
how to make the leap to a consumer-driven future with 

a mini-movement—one that customers will eagerly 
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An explosion of connectivity, and the power it 
gives customers, is turning companies upside 
down. The question isn’t WHETHER

WHEN

They’re people with hopes, dreams, needs, and 

whims, express personal views, and write their 

     They don’t BUY JOIN
They want a vote in what gets produced and how 
it gets delivered. They’re willing to roll up their 
sleeves—not only by promoting the brand to their 
friends, but by contributing content, volunteering 
ideas, and even selling products or services. 

conventional marketing wisdom. Read this book. 

NIRAJ DAWAR TILT

“An exhilarating dive into the big new truth: 
companies don’t make brands, customers do.”
ROBERT JONES WOLFF OLINS

“Marty Neumeier brilliantly groks how changes in 
the ‘human capital’ of customers can transform 
the brand equity of products and services. 
THE BRAND FLIP is the investment manual for 
marketers who want to make that human capital 
even more valuable.”
MICHAEL SCHRAGE

WH D YO WAN YOU CUSTOMER T BECOME?

INSIGHT ! Marty Neumeier brings incisive clarity to 

FLIP

RIC REFÉ

“Marty Neumeier is a master storyteller, making 
this powerful book as enjoyable to read as 

has fundamentally changed over the last decade. 
Marty takes the ‘daunting’ out of the daunting 
task of adapting to this change.”
KI YARROW PH.D

DECODING THE NEW CONSUMER MIND

THE BRAND FLIP
a) why customers want to take over your brand, 
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Brand Flip, The: Why customers
now run companies and how to

profit from it
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