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Praise for  
Creating a Sustainable Organization

“Peter brings together the wide-ranging aspects of present and future organizations 

to bolster environmental, social, and governance (ES&G) performance, presenting 

a clean and clear understanding of organizational sustainability. There are two ways 

to take over the world in business within the income statement and balance sheet—

cash and profits! Peter presents anecdotal and factual evidence for translating 

typical ES&G data into financial knowledge, ultimately to decrease bad costs, 

optimize use of assets, and increase the profitability of revenue streams.”

—Michael R. Pisarcik, Director, Environment & Safety Management Systems,  

Sara Lee Corporation

“Peter Soyka’s book Creating a Sustainable Organization offers an informative, 

comprehensive look at many foundational issues for the emerging field of 

sustainable business management.”

—Carol Singer Neuvelt, Executive Director, National Association for 

Environmental Management (NAEM)

“Peter Soyka is a master at bringing clarity to concepts, deconstructing the labels 

in vogue, and offering a multidisciplinary, grounded perspective that links socially 

responsible investing to corporate sustainability. He also diagnoses the changes, 

challenges, demands, and expectations of the paradigm shift involving the EHS/

sustainability and financial communities. This book is for organizations seeking to 

catalyze sustainability thinking and practice, develop a sustainability DNA, and 

stimulate the right conditions for value creation.”

—Donna Vincent Roa, PhD, ABC, CSR-P, Managing Partner & Chief Strategist,  

Water Sector Communication Expert, Vincent Roa Group, LLC

“Peter’s message is clear: Sustainability leadership is now synonymous with business 

leadership. The book is a clear roadmap to leverage sustainability thinking to create 

shareholder value.”

—Tim Mohin, Corporate Responsibility Director, Advanced Micro Devices; 

author of Changing Business from the Inside Out:  

A Treehugger’s Guide to Working in Corporations

“I’ve worked with Peter for more than 25 years. This is exactly the kind of work I’d 

expect from him. It’s a book for current and aspiring sustainability professionals, 

and moves the discussion from the emotional, green, crunchy granola appeal of 

sustainability to the argument that appeals to the brain. Creating a Sustainable 

Organization presents the theory, the evidence, and the organizational case 

underpinning the argument for green; it shows why caring about sustainability is 

good for the bottom line and the economy as well as the earth.” 

—Lawrence G. Buc, President, SLS Consulting, Inc.
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