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In the face of accelerating turbulence and change, business leaders and policy 
makers need new ways of thinking to sustain performance and growth.

Wharton School Publishing offers a trusted source for stimulating ideas from 
thought leaders who provide new mental models to address changes in 
strategy, management, and finance. We seek out authors from diverse 
disciplines with a profound understanding of change and its implications. We 
offer books and tools that help executives respond to the challenge of change.

Every book and management tool we publish meets quality standards set by 
The Wharton School of the University of Pennsylvania. Each title is reviewed by 
the Wharton School Publishing Editorial Board before being given Wharton’s 
seal of approval. This ensures that Wharton publications are timely, relevant, 
important, conceptually sound or empirically based, and implementable. 

To fit our readers’ learning preferences, Wharton publications are available in 
multiple formats, including books, audio, and electronic. 

To find out more about our books and management tools, visit us at 
whartonsp.com and Wharton’s executive education site, 
exceed.wharton.upenn.edu.
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